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THE STAGE TV PRESENTING

The big picture

Susan Elkin and John Byrne take us through
some books that draw on the experiences of people
who have worked at the sharp end of the industry

guardian

howto get a job in

television

BUILD YOUR CAREER FROM RUNNER
TO SERIES PRODUCER

Elsa Sharp

Susan Elkin’s three book
recommendations:

How to Get a Job in Television
by Elsa Sharp (Methuen Drama, £12.99)
ISBN: 9781408101292

Elsa Sharp trained as a
journalist and broke into TV
in 1994 as a researcher at
Wall to Wall Television. Since
then she has worked in TV
production, development

and recruitment for leading
independent production
companies including RDF
Media, Celador, Endemol and
BBC Entertainment. She also
worked on The Big Breakfast
for five years — so she knows
a thing or two about the
industry. She shares her
experience and expertise in
this book, whose subtitle is
‘Build your career from run-
ner to series producer,’ which
is appropriate since some
very successful TV people —
Esther Rantzen, for instance
—started in the most menial
of jobs.

Sharp’s book covers a good
range of practical points such
as the qualities and/or qualifi-
cations you need to work in
TV, useful organisations, the
value of work experience,
building a CV and working up
the ladder.

So
You
Want
To Be A

Kathryn

Wolfe

So You Want to be a TV Presenter?
by Kathryn Wolfe

(Nick Hern Books £10.99)

ISBN: 9781848420625

With a background in TV
directing (Breakfast Time,
The Clothes Show, Record
Breakers and the Tweenies)
and working with and training
presenters, Kathryn Wolfe
knows her stuff.

This practical, informative
book — full of exercises and
check lists — takes the reader
through how to read from a
prompt and use an in-ear
talkback, talk to camera
and to time, cope with live,
recorded studio and location
shots, present for specialist
channels (such as children’s,
shopping or weather) and
how to sell your skills via a
successful CV and convincing
showreel.

The expert tips and case
studies are helpful too.

CAREERS..
and

th ESSENTIAL GUIDE

®

Careers in Media and Film:

The Essential Guide

by Georgina Gregory, Ros Healy and
Ewa Mazierska (Sage, £18.99)
ISBN: 9781412923729

This is a down to earth
careers book aimed at, among
others, starry-eyed teenagers
who’ve decided they want to
work in TV after the latest
uplifting episode of Britain’s
Got Talent. Not to mention
their alarmed parents.

The first half is devoted to
basic, almost prosaic (but
essential) information such as
‘preparing for your journey,’
prospects in the industry, how
to become employable and the
importance of work experience.
The second half is both inspi-
rational and aspirational and
offers insiders’ expert advice.

The book ranges across
various media such as print
journalism and films too, but
the chapter on TV and jobs is
detailed and reasonably
encouraging — and recom-
mended reading for TV
wannabes, as is the whole of
the first half of this guide.

John Byrne’s three book
recommendations:

Production Management for TV and
Film by Linda Stradling (Metheun Drama,
£19.99) ISBN: 9781408121801

In the same way that back-
stage qualifications can be a
very practical and comple-
mentary set of skills for any
aspiring actor to acquire, this
professional standard but
very accessibly written hand-
book allows the presenter not
only to develop a useful
understanding of what is
going on behind the camera
while they are in front of it,
but would be a great ground-
ing for anyone weighing up
the pros and cons of combin-
ing a presenting career with a
production role. Of particular
interest and a good indication
of the very up to the minute
take of this book — is the chap-
ter dealing with producing
shows which involve the
increasingly common integra-
tion of computer generated
imagery and motion capture
technology with what is hap-
pening on the live studio floor.

VOICES OF
EXPERIENCE

THE EXPERTS’ GUIDE ON WHAT TO SAY
AND HOW TO SAY [T

JACQUI HARPER...

PROFESSIONAL TIPS FROM HIGH-PROFILE PRESENTERS

Voices of Experience: The
Professional’s Guide to Making Great
Presentations

by Jacqui Harper (How To Books, £12.99)
ISBN: 1857038142

At the outset of a presenting
career, the key is to gain as
much experience as possible.
On-camera experience is the
ideal, of course, but from
the business world to social
gatherings there are always
opportunities for the proac-
tive presenter to practise
their skills. Written by an
experienced TV presenter
and drawing on interviews
with a variety of successful
public speakers from inside
and outside the broadcast
industry, ranging from sports
presenter Gary Linekar to

comic and music presenter
Richard Blackwood, this
handbook helpfully draws out
practical tips from each con-
tributor which all presenters
can use, while reinforcing that
there is no ‘one size fits all’
approach to effective
presentation.

Presenting TV and Radio:

An Insider’s Guide

by Jane Trewin (Focal Press, £25.99)
ISBN: 024051906X

Although technology has
moved on since this book was
first published in 2003, the
basic principles of good

presentation which are
covered comprehensively
here, aimed at the profes-
sional rather than the star-
struck, are still very sound.
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The dual focus on radio is
also helpful, since portfolio
careers are even more the
norm now than at the time
of original publication.



